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COOPERATION

.- g|Z Challenges:India

Growth coupled with growing population.

Rapid urbanization puts significant stress on natural resources (Now
350 million in cities (30%) by 2050 it would be 915 million (50%)

Growing consumer demands for more housing, food, water and
transportation

Current production patterns stressing limited natural resources and
contributing to climate change

Environmental impacts arising from the Food, transport, energy
sector etc)

Major threat to sustainability of India’s development arises from the
scale of consumption
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glz Food Sector: Conc

* More use of chemical fertilizers and pesticides in agriculture
crop production systems

 More energy usage in manufacturing processes (food
processing and packaging, preserving and distribution)

* Implications of Genetically modified crops

* Increased Consumption of :
 More Meat
 More Processed and packaged food
e Frozen food
 Food away from home
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JIZ  Food Sector: Imp
Environmen

 Soil problems
— fertility losses
— desertification are reducing the land area suitable for cultivation

 QOveruse of fertilizers
— problems related to food and water safety
— Loss in crop productivity

 Loss of biodiversity
— more monocultures, rather than a diversity of crops



giz Interventions require
Producers/Busin

Development of Sustainable Products and services at a
competitive price

Organic food production
Shared responsibility across and beyond the food chain

More business innovation for sustainable production
— Eco —efficiency measures
— Product innovation and design

— Production and supply chain management



giZ Responsibility o
Consumers

Preference for local food
Create demand for sutainably produced food

Sustainable food diet (preference for meatless or reduced meat
diets, organic products

Use regionally and seasonally produced foods
Use minimally processed and ecologically packed products

Prepare foods, diets that have low environmental impacts but
provide the required amount to maintain good health



Environmental Awareness o
Few Findings: Baseline

Studies show that consumers in India

are relatively unaware of the need for
more sustainable consumption

practices. _
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giz GIZ intervention: Promo
Sustainable consumptio

Established Consumer Advisory Network
— Pilot project for independent consumer advice

Creating awareness

— TV Spots

— Campaigns

— Linking Eco-clubs and Consumer Clubs in school and colleges

Providing product specific information
— Sustainable Shopping guide

— Comparative Product testing

— Label information
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COOPERATION

giZ Sustainable Shopping Guide

* A guide to better shopping and
focuses on:

— How do I practice
sustainability in my daily
life?

— Can sustainable

consumption be achieved
at all.

— Can | afford to consume
sustainably?

— What are the alternatives
available

— How to avoid wastage and
manage it?
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A sustainable shopping bag should mainly
contain:

= healthy food

= organic products

= seasonal frult and wegetables grown locally

= only small amounts of meat products

= pro-ducts made kocally

= food with minimal packaging

Ewvery meal consumed takes snergy to grow, process,
store, transport, sell, cook and discard. In india, food
and nutrition are wowen Into the cultural and religious
fabric of ewery regkon.

wihile the historical Influence of Tive thousand wears
of food culture holds sway owver a large part of India,
urbanisation, and the populanty of quick-fx fast food
has created a siuation of culinary and nutritkonal
confusion In several indlan minds and homes.

Buying fresh from the mandi

India 1= home to the mandi, the taditional vegetable
market which gets its supplies from the farm or direct
distributors while supermarkets may store foocd from
cold storage. Most often this s food that has been
stored and frozen for days and has a low nutrition
value. Also cobd storage, transportation and iImport of
tood Items add to the carbon foot-print and emilssions.
It = preferable to conskder seasonal variations when
buying frults and vegetables as they taste betber when
consumed In season



W | SLETAMARLE SHOPFIMG BASHET

Watch out for this organic food
label to come in 20101

UTZ cCertified 1= about rency of origin and
traceabllity toc the fmal J(agricuftural) product It
offers coffee, tea and cocoa certification programs
and manages traceabillity for RSPO (Roundtable on
Sustainable Palm Ol certifled palm oll. its aim Is to
achleve sustainable agricuttural supply chains where
farmers adopt sustainable and healthy practices and
where consumers buy products which meet their
standard for social and environmental responsibiity
Coffees and teas which carry the UTZ CERTIFIED label
are expected to be avalable In india by the end of

An existing Indian label - take a look at this one
on your next trip to the supermarket!

The India Onganic label 15 3 government authority
which provides national standards for organic
products. Products with the india Organic label are
grown without the use of chemical fertiizers and
pesticides.

£

Certification Standards in India

The Participatory Guarantee Scheme k5 an organic
guality assurance systemn that s based on the Indian
Matlonal Standards for organic products. it does not,
howewer, rely on certification but Is Implemented and
controfled by the organic farmers’ and producers’
cooperatives.
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Best practice example: Fairtrade label for food
in India

Internationally, the maost widely recognized ethical
labal 15 the FAIRTRADE Certification Mark When a
consumer product bears the mark It ensures that the
product has been traded according to Intemnational
Falrtrade Standards. An increasing number and variety
of Falrtrade certified products are belng sold on the
Indlan market. For Instance. a large variety of Fairtrade
Basmatl rice from the Sunstar-Federatlon of Small
Farmers of Khaddar Area s sold on the indian market.
An assortment of Falrtrade products ke tea and coffee
Is also brought to Imdian consumers by International
brands like Clipper Teas.

AGMAREK Certification = a standard controlied by
the Gowernment of India to ensure quality and purlby
of agricuttural products. Certification of adulteration-
prone commadities such as rice, pulses, butter, ghesa,
vegetable olls, ground splces, honey, wheat and atta Is
most common The quality of a product ks determined
with reference to the size, varlety, weight, colouwr
moisture, fat content and other factors.
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Food packaging: How much is too much?

Packaging food makes it safer and less vulnerable to
contamination. Unpackaged food can quickly becomea
dry, moldy or spolled. When choosing between |loose
and packaged staples, the branded vareties tend to be
cleaner. Also, the Ingredient list and packaging dates give
you additlonal information on your food. On the other
hand, loose varletles allow you to eamine the product
more closely. Try not to buy overly packaged foods.
Consider buying larger sizes, sharing these with friends
or nelghbours i necassary, as singla-portion sizes tend
bz use more packaging. Store the groceres In airtight
containers, once you have opened the packaging.

I THE PIPELINE:

Organic Food: The real taste of nature!

Organic crops use manure to provide nourishment to
the sodl instead of chemical fertilizers produced by an
energy Intensive process. Crop left-owvers, llvestock
dung and remains are made Into manure which gives
back the soil what It took from It This cyclic rotation
keaps the soll healthy and provides heatthy food.

In India, only a very small percentage of organic food
Is avallable at speciaiity stores and . SO0
In the meantime you might see the label ‘organic In
conwerskon' soon on vegetables or frult

ORGANIC FARMING ooom‘e
Products labelled *Organic in conversion” come from
producers who have started embracing crganic farming
recently. To be certifiad as fully organic, & farm neads
to be free of all chemical residues In Its soll and the
process could take as bong as 3-5 years. To support the
farmers In this difficult phase of ransition, products are
sobd with the indication “organic In conversion™.

00002

Ganetically modified (M) crops are those where the
D& has been inter-changed in a laboratory  with
another organism's DMNA. Eg. Bt brinjal, Bt cotton.

&M CROPS

The long term sclentific assessment of the pobantial and
risks of GM crops Is not yet complete and there could
be health risks assoclated with genetically modifled
foods. TH then, 3 more senslble approach s the one of
eco-friendly, organic farming. India had a long-standing
tradition of sustainable farming, conservation of
water, maintenance of soll fertility with minimal use of
chemicals. This was abandoned in favour of the “Green
Revolution” model of farming with Intenshee use of water,
chemical fertilizers and pesticides. We as CONSUIMETS are
now In the positlon to demand a reversion to the older,
heatthier and environment-friendly farming methods.
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